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BEER: STABLE VALUE, CONSUMPTION MODELS ARE CHANGING
According to data from Assobirra, the beer sector in Italy is currently worth a total €10.4 billion and generates 112,000 jobs throughout the supply chain.
The non-alcoholic beer trend is particularly significant with purchases increasing by +79% between the pre-Covid period and 2025, going from 28 to 49 million with a further +18% increase in the last year. A trend that reflects a structural change: 25% of Generation Z say they always choose non-alcoholic products, while over half of consumers evaluate consumption based on the occasion.
Craft beer is also doing increasingly well, confirming its vitality and appeal. Purchases went from 159 million before COVID to 183 million in 2025 with a +15% increase, showing that interest is still steady despite the complex macro-economic context.
The sector is also supported by the question of responsible consumption: 89% of Italians say they behave responsibly, avoiding drinking before driving or working (65%), and paying attention to their mental clarity (52%), thus favouring the popularity of low-alcohol and non-alcoholic options.

COCKTAILS, SPIRITS AND SOFT DRINKS ARE DRIVING THE MARKET: MIXOLOGY RETURNS TO THE FORE OF OUT-OF-HOME CONSUMPTION
Alongside beer, Beer&Food Attraction will be accelerating its focus on the world of mixology, which will take centre stage in 2026 with the debut of Mixology Attraction, a specific area for spirits, cocktails, soft drinks and low & no alcohol beverages.
Total out-of-home purchases of alcoholic and non-alcoholic beverages are now worth €2.2 billion, returning to pre-pandemic levels. 
The main increase was in non-carbonated soft drinks (+24%) and alcoholic cocktails (+32%, from 69 million to the current 91 million) as well as liqueurs and spirits, which rose from 58 million in 2019 to 76 million last August (+30%) with significant growth in the last year (+23% compared to 2024). 
According to Circana data, in the first few months of 2025, mixability categories continued to increase in importance, reaching almost 57% of the entire spirits market. In this context, alcoholic aperitifs and tequila stood out for their dynamism with solid and steady growth, while gin underwent a period of adjustment after years of considerable expansion.
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